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Consider where online headlines might appear:

• on your site or blog
• on RSS feeds and news aggregators
• on Google and other search engines
• on Facebook, Twitter and other social media sites
• on desktops, laptops and mobile devices

In many of these situations, your headline stands alone with no photo,
subheads or body text. That’s how online headlines differ from their
counterparts in print media. We want our headlines to be engaging to
readers and attractive to search engines.

What to consider when writing headlines for online:

• Make a list of “sizzle” words — terms that must be in your headline.
• Be literal, specific and straightforward. Avoid puns.
• Think like Google; think like readers. What words would readers type
into a search engine to find the story?
• Use interesting verbs, but don’t focus on this as much as you would
for print. (When is the last time you searched for something on Google
using a verb?)
• Look at Google Hot Trends to get an idea what people are searching
for right now.
• Consider using passive voice to get key words at the start of the
headline. (Example: “President Obama’s Mideast plan criticized by
pundits” rather than “Pundits criticize President Obama’s Mideast plan”)
• Use proper names of people, places, companies and institutions. (See
the example below.)
• Use the same punctuation rules as you would for print. (Comma as a
short form for “and,” etc.)
• Use abbreviations and acronyms if your readers would search for
them and recognize them.
• Use AP and in-house style unless there’s a compelling reason not to
do so. But don't be rigid.
• Always check spelling as the last thing you do.
• Put your readers first, search engines second. You're writing a
headline, not a collection of search terms.

http://www.google.com/trends



